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Create Your TripAdvisor Listing
www.tripadvisor.com.au/getlistednew
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Advantages of a 
having a TripAdvisor 
Listing:
• Global Marketing 

Platform
• Exposure to 

travelers in 49 
markets globally 
(and across over 20 
languages)

• Ability to distribute 
and sell products 
online



Claim Your TripAdvisor Listing
www.tripadvisor.com.au/owners
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Advantages claiming 
your TripAdvisor 
Listing:
• Add Photos
• Add Videos
• Add Address
• Add Phone Number
• Add Website
• Add Description of 

Product
• Sign up for 

Notification Emails
• Respond to Reviews
• Eligible for Certificate 

of Excellence Awards
• Enable online booking 

capability
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The TripAdvisor Management 
Centre
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Best Practices 
for Marketing 
Your Property 
on Tripadvisor

1. Update your amenities
Your amenities are a great way to 
differentiate from competitors and get 
your property in front of the right travelers 
as they’re searching your destination. 

2. Refresh your description
Grab the attention of potential guests with 
a memorable description. Make sure to 
focus on what makes your property 
unique and highlight any useful traveler 
information.

3. Add fresh photos
You know what they say — a picture is 
worth a thousand words. Use your photos 
to inspire and motivate guests to choose 
your property.

4. Respond to reviews
Reviews are one of the top factors for 
travelers when choosing a place to stay.
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Responding 
to Reviews
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As a result of Covid-19, 
consumers are doing more research, reading 
reviews, and leaving reviews. 

We capture the voice of the people with their honest 
reviews and recommendations to garner trust when 
it comes to planning unforgettable next trip.

#1
In Trust
We represent the collective 
voice from the world largest 
travel community, for 
consumers searching for travel 
information throughout the 
pandemic, ahead of other 
travel, media and social sites.

Source: Tripadvisor Users Consumer Sentiment Survey; n=2,399; United States, United Kingdom, Italy, Australia, Japan, Singapore, November 2020
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TripAdvisor Popularity 
Ranking
Your TripAdvisor popularity ranking is 
based on traveller reviews and reflects 
your standing against other businesses 
within your geographical location.

1. Quality of Reviews

2. Quantity of Reviews

3. Age of Reviews
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Source: “Publication Name,” Date, URL

• Consumers do not rely on one 
review in isolation

• Consumers tend to ignore extreme 
comments

• Consumers pay attention to a 
Managers reply

• Management response influences 
booking decision (85% Of 
TripAdvisor users are more likely to 
book a hotel which responds to 
travellers reviews versus a 
comparable hotel which doesn’t)

How Travellers
Read Reviews

Source: 2015 Phocuswright study, commissioned by TripAdvisor



Tripadvisor Best Practices for 
Management Responses
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1. Sign up for review notification emails

2. Respond promptly

3. Say ‘thank you’ for the feedback

4. Be original in your reply

5. Highlight the positive

6. Address any specific comments

7. Be polite and professional
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Travel Safe 
on 
Tripadvisor
(Hotels and 
Restaurants 
Initiative)
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Thank You 


